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I— . N utritior
. Nutrition Month Malaysi2019
- Introduction (1)

A Founded in year 2002, Nutrition Month Malaysia (NMM) is an non-profit annual
initiative conducted every April with a different theme to promote greater awareness on
healthy eating and active living among Malaysians.

ANMM is spearheaded by a National Steering Committee (NSC) with representatives
from the three professional founding bodies and the Ministry of Health.

A NMM receives funding from several private sectors to support its activities and it has been
running for 17 consecutive years.

A NMM 2019 was the 18t celebration of Nutrition Month.
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I. Nutrition Month Malaysi2019 Malgpuat

- Introduction  (2)

Theme Objectives

A Ma k e Time for oHea A-Topromote healthy eating &
Active Livingo active living as part of daily
habits, including all family
members, especially children

A Empower consumers with
appropriate messages through a
variety of format and platform and
target groups




Ii. NMM2019 ProgrammeOverview

Month

¢ Malaysia

Pre-Launch
Media Initiatives
A Print Media
A Educational
Press/Magazine
Articles
A Press
interviewsl\rite-ups
A SocialMedia
A Website/Facebook
Pagelnstagram
A Radio
A Communityhealth
message& Carnival
promomessage

NMM 2019 _ Ancillary
Programme
Core Programme
[ | | | |
Launch Day -l Pog-L aunch
1. Media Launchin conjunction with Media Initiatives
I NMM 2019 FoodFit-Fun Fair by I A Print Media
Datuk Seri DrDzulkefly Bin Ahmad. A Belieaiierel Press
2. Food-Fit-Fun Fair (17-21 April )
I 2019) I Articles
ANutrition Screening A Press
I ANutri-Edu-Quest interviews/Write
AParentChild CookingWorkshop I ups
ASupermarket Tour A SocialMedia
I Artmal | 6 Steps Ch | e RA\Rbsite/Fadeook
il Pagelnstagram
AColouringActivity ~age 9
I ASponsor&ooths A Radio _
3. Educational Materials I A Communityhealth
AMake time for Healthy Eating & messages

I Kit Vol 1 I

Active Living (HE-AL) Infographic
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iii. NMM2019 Sponsors e

Main Sponsor:

Eat Well, Live Well. et B

- ® mer TN
A Vitagen alh
AJINOMOTO. MALAYSIA MILK Uaaleasos~

Co-Sponsors:

N o
" Good Food, Good Life
vetcut
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OFFICIAIAUNCH

IN CONJUNCTION WITH FOOD-FIT-FUN FAIR

. Introduction

ii. EventProgramme

lii. Guest& Media inAttendance
Iv. MediaCoverage

v. Pictorial Report



. Introduction
Date

A 18 April 2019 (Thursday)

Venue
A Lower Ground Centre Court, IOl City MaRutrajaya

Highlights

A FoodFit-FunFair launchedy Datuk SeriDr Dzulkefly Bin Ahmad Minister of Health,
accompaniedby

A Dr Tee E.Siong(Chairmanof NMM National Steerin@ommittee& President of

Nutrition Society ofMalaysia)
A Assoc Prof. Dr Nik Shanita Safi{Vice Presidendf MalaysianD i e t iAssbcating)s
A Emeritus Prof Dr Ismail Bin Mohamed No@?residenbf Malaysian Association for the
Studyof Obesity).

A PuanzalmaAbdul Razak(Director of Nutrition Division, Ministry of Health Malaysia).
ALaunch ofNMM 2019 ThemeMa ke Ti me f or O6Heal thy Eatir
A Unveiling of NMM 2019 GuidebookMake Time for6 H e aEating gnd Active i vi n g 0

InfographicKit Vol 1.

A Exhibition Tour




ii. EventProgramme

Time
10.30 am

10.45 am

11.00 am

11.10 am

11.25 am
11.40 am
12.30 pm

1.30 pm

EVENT PROGRAMME

Programme
Arrival of Guest and Media

Arrival of Guest-of-Honor

Welcome Remarks

By Dr Tee E Siong

Chairman of Nutrition Month Malaysia Steering Committee &
President of Nutrition Society of Malaysia

Official Speech

By YB Datuk Seri Dzulkefly Bin Ahmad
Minister of Health Malaysia

Launch of Nutrition Month Malaysia 2019
Tour of Exhibition

Lunch

End

Month

{¥Malaysia
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lii. Guest in Attendandd.)

/¥Malaysia

Organization NETlE

Minister of HealthMalaysia

Nutrition Society oMalaysia (NSM)

YBDatukSeriDzulkeflyBin Ahmad

Dr Tee ESiong

al tF@aArly 5ASiOMNMDAL I Yy AssodProf DrNik ShanitaSafii

MalaysianAssociation for the Study of
Obesity (MASO)

Nutrition Division

SteeringCommittee Members
CounciMembers of NSM, MDA & MASO

Emeritus Professor Dr Mohamed Ismail Mohamec
Noor

PuanZalmaAbdulRazak

A
A

NSM:Dr ZaitunYassinDr RoselineYap,DrWong
JyhEiin& Pn Rokiah

MDA Assoc Prof Dr NEhanitaSafii& Mr Lee
ZhengyYii

MASQO Emeritus Professor Dr Mohamed Ismail
Mohamed NooyProf. Dr.NorimahA. KarimPDr.
ZawiahHashim AssocProf.Dr ChinYitSiew,Dr.
Razif& Dr.Hazizi

MOH Ybhg Datd Dr. Khalid bin IbrahimPuan
Vaneeta En Mohd Nadzri & PuanNurulHuda



iii. Guest in Attendand@®) 'f3'M8$th

Ajinomoto NaokoYamamotoKamarudinRasid Hiroki Suzuki

MalaysiaMilk NordinaBaharun& CarolGoh

Unilever Khor LeyPeng WongChehKuan,AndreanaMah &
Wesley &ShirSahjel

F&N Engkulsyamuddin Tuahosin

Gardenia HazlinahHarun LaviniaAnthony,Mok SiewLing,Siti
Farry& SafiahEdinaNoorizan

Nestle Wong MeiChing NirmalahThuraj Jasvinde& Tang Sin
Loon

SerbawWangi Chua Keng Jin WickneswarRatnam

Yakult LimSiewLing




lii. Guest in Attendand@)

Media in Attendance

Nutriti
‘Month &

¥ Malaysia

SinChew (Chinese newspaper)
TheSun (English newspaper)
ChinaPress (Chinese newspaper)
BNS

Bernama

Media Prima

HarianMetro (Malay newspaper)
BeritaHarian(Malay newspaper)
NSTP

RTM

LeeChingYan, Chavai Chuen(2 pax
Elly AsnofShamsu(2 pax
ChongKanYeong(1 pax
J.KaurajanMuhammad (2pax)
Huzainj Chandra (dax)

Wan ZairulAzri RahimarRahim (Zpax)
Alias (1pax

Atigah (1 pax

Eizman(1 pax

Lupin(1 paX




Iv. MediaCoveragé¢l)

18 April 2019, TV3 Malaysia
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IV. MedlaCoverageQZ)
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Drulkefly (right) togethes
with Nutrtion Month
Malaysla chakman

Dr Tee E Siong during the
aunch In Putrajaya
yesterday, - ASHRAF
SHAMSUL/THESUN

H1N1 flu ‘situation is under control’

1 BY ELLY FAZANIZA
newsdeskgthesundatly.com

PUTRAJAYA: Four students from a boarding
school 1n 1poh had been recently diagnosed
with Influenza A (HIN1).

Three of them recetved outpatient
treatment and the fourth, who had to be
warded, has since been discharged.

Another 97 students and a teacher from the
same school were diagnosed with ordinary
viral mfection, otherwise known as al]m
viral respiratory infection, Deputy He
Minister Dr Lee Boon Chye told theSun
vesterday.

He gave an assurance that “the situation s
under control®

Lee pointed out that not everyone
diagnosed with the Influenza A virus had to be
hospitalised.

“Only those who are constdered high risk
such as pregnant women, young children and
old folk, as well as those with heart or lung
disease will have to stay in hospital,” he satd.

Health Mintster Datuk Sert Dr Dzulkefly
Ahmad earlfer dismissed claims the students
were suffering from a mysterious disease as

claimed tn soclal media postings. He
confirmed that only four of them had HIN1.

“One of them has been discharged and ts
healthy,” he told a press conference after
launching the 2019 Nutrition Month
yesterday.

The Influenza A stratn made fts first
appearance In 2009 and spread quickly
around the world, causing what 1s now
referred to as the HIN1 Pandemic.

It 1s now common among the human
population and a ‘ppears seasonally as a flu
virus. It & no longer considered to be
pandemic.

The varous strains of the fu virus - A, B
and C - appear every year. It spreads through
sneezing, coughing or touching of
contaminated surfaces.

These stratns of the flu usually cause only
mild 1linesses but in high rtsk individuals, it
could lead to death.

Seasonal flu viruses evolve continuously so
it 1s possible to be mnfected multiple ttmes
throughout one's life.

There 1s still no spectfic treatment for the
flu. Only symptomatic treatments are
avatlable.

Nutriti
Month

Malaysia !

19 April 2019, The Sun Daily
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22 kes baharu disyaki HIN1 di STAR, Ipoh

[ ¢ e [ ] & e |
PUTRAJAYA: Sebanyak 22 kes bahary disyak I'"'lufn’a A (H1N1) dikesan di Sekolah 18 Apnl 2019’ Berlta Harlan Onllne

Tuanku Abdu! Rshman (STAR) di Ipch, Perak sehinggs semalam

di sekolzh berksnzan s

‘Seorang pelzjar dimasukkan ke Hospital Fantai, Ipoh dan sudah dibenarkan keluar,
manzkala secrang '3gi mund dimasukkan ke Hospital KPJ yang kini dalam keadaan stabil 19
sera sedang menunggu keputusan makmal
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Selasa | 7 Mei 2019 [ £]

>> SISIPAN > SINAR-AKTIF > Malaysia negara obesits

Malaysia negara obesiti

RS

Make Time
“ for Healthy

Eating & M A 23 April 2019, Sinar Harian

Active Living

"Statistik vang diperoleh melalui
Kajian Kesihatan dan Morbiditi Niveriy
Kebangsaan (MHMS) pada 2015 i

O EXiiieyitea: Kl 2 SR S menunjukkan bahawa Malaysia telah

menjadi sebuah negara obes, di

: SUBANG -
A A mana secrang dalam dua orang FEHANG
dewasa mempunyai berat badan — T

esihat tuk Seri Dr Dz Iy 1eNga) . )
MENTERI Kesihatan, Datuk Seri Dr Dzulkefly Ahmad mengajak rakyat berlebihan ata obes.

Malaysia meluangkan lebih banyak masa secara berterusan untuk i i Malayei cebagd <alah sebuh I'

o 2 i “Ini sekaligus menjadikan Malaysia sebagai salah sebuah negara palin

eqgstan gaya hudup st Kistsiya bosenam. gemuk dii.sia. derjﬁgan jangk,a;r: pc:-pulai yang berlebihan birat gdai

Katanya, gaya hidup sihat adalah langkah pencegahan terbaik penyakit sebanyak 33 peratus dan obesiti sebanyak 18 peratus” katanya.

fidak berjangkit (NCD) yang kian meningkat di Malaysia. Beliau berkata demikian ketika melancarkan Kamival Food-Fit-Fun
sempena Bulan Pemakanan Malaysia di 101 City Mall, Putrajaya.

"Berat badan berlebihan dan obesiti merupakan faktor risiko utama
yang sering dikaitkan dengan penyakit kronik seperti diabetes dan sumber: Kementerian Kesihatan Malaysia 20

penyakit kardiovaskular.



Iv. Pictorial Report

Launchproceedings

Tour of exhibition

Refreshment

Recognition oNMM 2019sponsors
SCmemberand g ue pHo®D

®oo o

/[ ¥Malaysia

group
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Launch proceeding (2)

\t,\;

Active Living

R4

Datuk SeriDr Ahmad DzulkeflyBin Ahmad,Dr TeeE
Siong EmeritusProf Dr Mohd IsmailNoor (President

of MalaysianAssociationfor the Study of Obesity,
MASO),and AssocProf Dr Nik Shanita Safii (Vice
Presidentof MalaysianDietitian's AssociationMDA),
Puan Zalma Abdul Razak (Director of Nutrition
Division)unveiledthe NMM themefor 2019-d a | { S
Timefor HealthyEating& ActiveLiving(HE! [ .0 €
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ExhibitionTour Route A Month
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I . Nutritior

Tour of Exhibition X Mlonth &

(byMinister of Health, Chair, memberfSNMM SC and guests)




Tour of Exhibition \
(by Minister of Health, Chair, members of NMM SC and guests)

(Vitagen)




Tour of Exhibition
(by Minister of Health, Chair, members of NMM SC and Quests

Unilever (Malaysia)
HoldingsSdnBhd



Tour of Exhibition /¥ Malaysia
(by Minister of Health, Chair, members of NMM SC and guests)

F&N Beverages Marketing
SdnBhd
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Tourof Exhibition

(by Minister of Health, Chair, members of NMM SC and guests)

29




Tour of Exhibition
(by Minister of Health, Chair, members of NMM SC and guests)

Nestle Product&dnBhd

/¥Malaysia
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Tour of Exhibition
(by Minister of Health, Chair, members of NMM SC and guests)
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Tour of Exhibition
(by Minister of Health, Chair, members of NMM SC and guests)




Nutriti
‘Month

/¥Malaysia

Refreshment

33

AII gues and medla were invited Tappers Caféor lunch after the NMM2019launch
ceremony.



F&N Beverages Gardenia Bakeries
Marketing Sdn Bhd KL) Sdn Bhd

Serba Wangi
Sdn Bhd

Nestle Products Sdn
Bhd

Yakult
WIEIEVAIE)
Sdn Bhd




Group Photos xpionth

Group photowith YBMK, members
of the NMM SteeringCommittee
and guests.

NMM SteeringCommittee and
secretariat.
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I. Introduction

A. Highlightsof CarnivalActivities

B. EventPromotions& Publicity
C. EventCollaterals

D. Analyses antResponses
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I. Introduction

A17- 21 April 2019 (Wednesdayj Sunday)

\Venue
ALower Ground Centre Court, 101 City MaPutrajaya

Highlights

A Nutrition Screening

A Nutri-Edu-Quest

A ParentChild CookingWorkshop

A6Smart Food Choicesd Supermarket Tour
A6tmal | 6 Steps Challenge

A Zumba

A ColouringActivity

A SponsorsStageActivities

A Sponsor8ooths

£t



A. Highlights of Carnival Activities

I.  Overview of carnivalctivities

ii. Responses diIMM SC activities

lii. Responses on the distribution of godokgs,
Nutri-EduQuest+ Event feedbackorms&
InfographicKit

Iv. Pictorialreport

/¥Malaysia
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1. Overview of Carnival Activities

ACTIVITIE® NMM SC

Nutrition Screening Nutri-edu Quest
w Body Mass Index (BMI) check A Information hunt activity
w Total body composition analysis (fat, _ _
muscle, etc) ParentChild Cooking Workshop
w Diet analysis & advice from w Interactive cooking sessions by chefs and
Nutritionists/Dietitians nutritionists
FitnessActivity
A Zumbasession
NMM collateral distribution Get Fit
A HEALVol1 InfographicMagazine Uhyl £ £t Q aGSLA OKIffS

ColouringActivity
A Colouringactivity for children

STAGE ACTIVITIES@ SPONSORS

A Fun activities, mascot dance, cooking

demonstrations
39




v. Pictorial Report

a. NMM SteeringCommitteeactivities
b. Sponsorastigtiest ag e
C. S p o n dHawthastwities

/[ ¥Malaysia

40



a. NMM SteeringCommitteeactivities

1. Nutrition Screeninégrea

2. Educational Info Pane(®dlutri-Edu-Ques}

3. FitnessActivity : Zumba

4. ParertChild CookingWorkshop(StageFloor)

5.'SmartF o o d G Bupérmaekét Tour

6.Get Fmatl |060IChSllenge s

7. ColouringActivity

41



1. Nutrition Screening Area

42




2. Educational Info Panels
(Nutri -Edu -Quest)

| .

43




3. Zumba Fitness Activity




I . Nutritio
Month £
4. Parent -Child Cooking Workshop (¥Malaysia  (\gJ

(Stage -Floor)

45







Get HMatl | @I mChadlgnge

m O m*mm
Make Time to be Active

)'\

o Choose actvities that can Nt nto your schedue
® Al for 20,000 sle0s per Cay
~ 30t take steps loward & healthler you

BTN

Nutrition Month Malaysia
In-Mall Step Challenge!

Twglister hofo.
2. Down \oad the pecometer appn/ use
VoL e sling pecooneter app/ wiicr
3. Seart wa Ning 800 counting meps’

4 Free g will be ghveh
thase wha Gan nesumiinte

"..’\'

| TP
aee

1

Time o be Active

Malaysia

a7



5. Colouring Activity [¥Malaysia |




b.Sp 0 ns o rAstwitieS t

1. Ajinomoto (MalaysiaBhd

2. Malaysia MilksdnBhd(Vitagen

3. Unilever (Malaysia) Holding&inBhd
4. R&N Beverages MarketingdnBhd
5. Gardenia Bakeries (K&yinBhd

6. Nestle ProductSdnBhd

7. Yakult(Malaysia) SdiBhd

49



StageActivitiesg Overview

_Nutriti
“Month

{¥Malaysia 2019

Mrns Tima fon Huminy Eabing and Acive Lovmg HE-AL)

S

STAGE ACTIVITIES

Saturday (20 April, 2019)

1145 am - 12.30 pm
Get Actve with KOKD KRUNCH
1230 pm -~ 1.15 pen
UNILEVER: Food Pyrinsd Pusde
1.15 pm - 2.00 pm
#100PLUSAE Drin in betwoer
Cratergy
200 pn - 2.45 pm
YAKLAT Pull & Release
245 pm - 4.15 pm
ANNOMOTOS Campur, Campur,
Siapt Fun Cookang
4.15 pm - 5.00 pm
Fun Teme with GARDENIA
5.00 pm - 5.45 pm

Moo Dancs with Cagtaun VITAGEN

Dy Nutraion M

6.30 pn - 7.15 pm
VITAGEN Digreasive Maaith

11,00 am - 11.45 am
Zumtba Fanows with Zn intan Sating
11.45 am - 12.30 pm
Fun Ture wah GARDENA
12.30 pm -~ 1.15 pm
UNILEVER: Food Pyrasmac Puzrie
1.15 pm - 2.00 pm
MAGNCLEA: Maks tha Right Choics
2.00 pm - 2,45 pm
Hin-Hop Dance with Captain VITAGEN
2.45 pm - 4.15 pm
ANNO MOTO" Campur, Campus
Sueg! Fun Cocking
415 pm -~ 5.00 pm
VITAGEN Digestive Heaith

Mertis! Craliengs

S5.00 pm - 548 pm
Got Active with KOKO KRUNCH
5.45 pm - 6.30 pm
YAKLULT Pyramac Ganss
6.30 pm — 7.15 pm
Get £t at Home - Ftness

Demonsarat:on

masot

T b ¢ B S— i ——— Wl St - . Ty 5 Doy

Nutriti
Month

Malaysia !

F@\.’d F.# FUﬂ Fair

HIGHLIGHT OF ACTIVITIES

Health Screening Booth
FREE! Nutrition screening and advice by
nutritionists & dietitians

Kids' Comer
Nutri-Edu-Quest Colouring & FREE!

Let's lea_rn about nutrition materials
nutrition for kids

Smart Food Choices
Come join the gulded
supermarket tour with
nutritionists/dietitians

Get Fit Comer
It's easy to get fiL

Join the In-Matl
Step Challenge!

Other activities by sponsors:

Product sampling and sales, interactive games,

free gifts and many more...
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Malaysia MilksdnBhd(Vitagen
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Unilever (Malaysia) Holdingg&inBhd

53




[LRYA2NEQ {
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Nutriti
Ak Month

Malaysia |’

S p 0 n sAttiviges

1. Ajinomoto (Malaysia) Bhd

2. Malaysia Milk Sdn Bhd (Vitagen)

3. Unilever (Malaysia) Holdings Sdn Bhd
4. F&N Beverages Marketing Sdn Bhd
5. Gardenia Bakeries (KL) Sdn Bhd

6. Nestle Products Sdn Bhd

7. Serba Wangi SdnBhd(e c o Br 9 wh
8. Yakult (Malaysia) Sdn Bhd

O
(0]
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Ajinomoto (Malaysia) Bhd
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Nestle Product&dnBhd
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B. Event Promotion & Publicity

I.  Promotionchannels
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Channel

1 | Newspapers

I .
M

I. PromotionChannels

Details

Short note for FoodFit-Fun Fair2019promotion
througheducationapress articles publishéxy:

1. TheStar

2. Sin ChevbDaily

Marchi April

2. | Radio

All astroradio English,Malay,Chinese,Indian

April

2 E-mail blast, socianedia
andwebsite

Sharingof carnivalE-flyersvia:

1. Sponsors
A Ajinomoto (Malaysia)Bhd
A Malaysia Milk SdnBhd (Vitagen
A Unilever (Malaysia)HoldingSdnBhd
A F&N Beverages Marketin§dnBhd
A Gardenia Bakeries KL
A Nestle ProductSdnBhd
A SerbawangiSdnBhd(e c o Br o wn 6
A Yakult (Malaysia)SdnBhd

2. WebsiteNMM , MASO, SEA-PHN

3. Facebook Page: NMM/DA

4. InstagramiNMM

March- April

3 | Shoppingmall

Flyerdistribution& digitaladvertising

17-21 April 2019

4 Onlinemedia

Eventlisting

17-21April 2019
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1. Educationapressarticles: AMonth '

- Event Blurb @EPRA (Star - FitdLife) - e e

Pre-workout fuel-ups

Starting veggies young
S el | e
d “é “ One mealatahme : i —
14 Apri 2019 Zaioh b aewith e 8 April 2019

Malaysian Association for the Study
of Obesity (MASQ). This article is
contributed by Nutrition Mon
Malaysia 2019, an annual community
nutrition education initiative jointly
organised by the Nutrition Society of
Malaysia, the Malaysian Dietitians’
Association and MASO. NMM will be 69
organising a Food-Fit-Fun Fair at 10]
City Mall, Putrajaya, on April 17-21.




1. Educationapress articles
- Event B/urb @EFA (5/n Chew Da//y)

4 April 2019

19 March 2019 Z 11 April 2019

* AN H2019FESRBIEEFRA (NMM ) #24t.

*BRBIEEFES (NSM) . BRBFEXRRETHIHES (MDA ) FSRFEEREFRIHDE ( MASO ) BEH M “Food-
Fit-Fun®Z# A" MR LEFHETF4817HE21 BERBIOI City MallR EXTH1T. (EMBIR) 2 TiE .

* IHIRMERERRENS WS . ¥ 70 ¥ www.nutritionmonthmalaysia.org. mys B3R TF &% B4 .




2. Radio
- English radio

Test-drive the new Aruz at any authorised Perodua
showroom today and elevate your driving experience

Search

Advanced Search

TODAY CURRENT MONTH LAST MONTH NEXT MONTH

12 13 14 15 16 17 18 Advanced Search
19 20 21 22 23 24 25

= BACK

Nutrition Moaoth Malaysia Food -Fit-Fun Fair

71




Month

] {¥Malaysia |
2. Radio
- Malay radlio

Han Kantinykarnival

-
s . n a r Hiburan & Seni Kebudayaan Karnival Food-Fit-Fun Bulan Pemakanan Malaysia
. Tarikh: 17-4pr-2019 - 21-Apr-201%

Kebajikan Lokasi: Lower Ground Centre Court, IOI City Mall, Putrajaya

Kesihatan Rebut peluang untuk belajar dari pakar pemakanan dan dietetik tentang pemakanan secara sihat, gaya hidup
aktif serta dapatkan analisis komposisi badan secara PERCUMA!Untuk maklumat lanjut, layan laman web rasmi
www. nutritionmonthmalaysia.org.my atau Facebook Nutrition Month Malaysia atau akaun instagram kami

Konsert @nutrition_malaysia.

Pameran

Alami

anjakan pemanduan dengan Perodua Aruz
di bilik pameran Perodua hari ini

Cartan Lanjut

s M T w T F s
1 - 3 a
HARI INI BULAN INI BULAN TERDAHULU BULAN SELANJUTNYA
sl 7 ¢ ° 1 u
12 13 14 15 16 17 18 3
Carian Lanjut -« KEMBALY
19 20 21 22 23 24 25
Karnival Food-Fit-Fun Bulan Pemakanan Malaysia
206 27 28 29 30 31 3 = LT = o
Tarikh: 17-Apr-2019 -« 21-Apr- 2019

ower Ground Ce

Lokast: re Court, 101 City Mall, Putrajeys

Rebut peluang untuk belajar dan pakar pemakanan dan dietetik tentang pemakanan secara sshat, gaya hidup
skt sarts dapatikan anslinis komposis badan secaras PERCUMAIUM UK makiumat lanjut, layar laman wab raam
www.nutritionmonthmalays:a, org. my atau Facebook Nutrithon Month Malayzia atau akaun instagram kam

Pnutrition_malaysia

Karnival Food-Fit-Fun Bulan Pemakanan Malaysia

Gc Or Tarikh: 17-Apr-2019 - 21-Apr-2019
m Lokasi: - 72

Rebut peluang untuk belajar dan pakar pemakanan dan dietetik tentang pemakanan secara sihat, gaya hidup
aktif serta dapatkan analisis komposisi badan secara PERCUMA!Untuk maklumat lanjut, layari laman web rasmi
www.nutritionmonthmalaysia.org.my atau Facebook Nutrition Month Malaysia atau akaun instagram kami
@nutrition_malaysia.

Aktiviti di Pusat membeli belah



I . Nutriti

Month

{¥Malaysia |

2. Radio
Chinese radio

go xuen

“?Rl(«![f‘ﬂ FPeroduai® LM ¥ ¥ ) A » -
MEGHEMArU LN TR EL NN ¢ i Tt

48 *M FTA
s 7 o aQ 10 1 o L BUle
12 13 14 15 16 v i m i —
e 20 41 22 221 FE ) 5 ne ADr > o N
26 27 m 2 30 M :: = ", ' r',-.;-‘; . " '-'..;_j..-.-. oS e %EﬂgﬁHFOUdFitFUnIﬁﬁ%

ve¥s» 1 ' T wwn notrd - Srmeave e gy EReEzEntgeyis

s R HE: 17-4pr-2019 - 21-Apr-2019

Mg Lower Ground Centre Court, 101 City Mall, Putrajaya

AEeRERANT A NEIDAERTENERERER. IH4RERNEREENSER
£, SEELER, #5 Dwww.nutrtionmenthmalaysia.org.my TEEETER S E2THE
Instagram 'anutntmn_malaysm

Wi HEARS =

w B O WIFES BFoodFitFuniiiis:
) A%: 17-Apr-2019 - 21-Apr-2019

T, M 5: Lower Ground Centre Court, 101 City Mall, Putrajaya
g ;'FFH“T’E?:”%@ ETREINAEENE REET. AOAREENEREETERR
= £, FHFLEE, 3 Ewww, thrtmnmnnthma aysia.org.my HSEETEREERSHE

Instagram @nutrition_malaysia:

el el

L=



2. Radio
- Indian radio

WHAT'S HOT CONTESTS STORIES CHARTS VIDEOS Q & ==

AMDBE. reage v smwmin o

Nutrition Month Malaysia Food-Fit-Fun Fair

Date: 17-Apr-2019 - 21-Apr-2019
Location: Lower Ground Centre Court, I0I City Mall, Putrajaya

Grab this opportunity to learn how to eat healthily and be active every day from
nutritionists and dietitians. Get a FREE body composition analysis and professional advice!
For more information, visit www,nutritionmonthmalaysia.org.my or the Nutrition Month
Malaysia Facebook page or our instagram account @nutntion_malaysia.
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3. Emailblast, social mediandwebsite AMonth

Malaysia

Websites

ahlortha &

\®
|5
I~

0 3 r, "“.':f.";".f.'.:"
Let's S mutrl i
Nutr| |on /7 $ s odo¥ S g
“& Q- Make time [or » ACA Malaysua 2019 |
Malaysna 2019 \ healti]y eqt.mg .
Foed Fit Funs (D& active living! ) & b

1T - 21 Aguil 2010 (Wed - Swrtd + 10.00am - 10.00pm * Lower Ground Cantrs Coswrt @ KON City Mall, Putrajays

i
ﬁA ‘L‘PHN # | ek SyfeosehAchite | Bkl Eeeecs | Feewaley | Comos

Nutrltmn EVEFItS & Act|v|t|es

UmeE and act 5 that will be organized n Sgutheast Asia

By Country Upcoming Events
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3. Emailblast, social mediandwebsite MMa.aoysQ,t
Facebook & Instagram

1uom 0 A » /
el Nutrition e

Month & for heatthy
Malaysia 2019 g eatmg &

N 1)
Fowd Fft Funm active “m
. A o (QJhwng' oy uutrl ion

Make im F(
for healthy

- _ Qo o Yorut Page 1Oy vt o e Abwnd eai!tng & :nmi
" Cocties bom the St Le0c 7 a e L‘(l"'r I-"‘:c 'n - pa
& oo ’Ilvmg' (o
" © ne

#Morthas

S = e 39 -

— -3 é 'DA ¢ B |

—— = > - - T

sk G e ariel \leooias '7"w.':}|':n
for Heatth 0> Variety of Protein Foods whole Grains
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4. Online fredisting

,t ion Make time

&y for healthy

eating &

k active '

Ilvmg/ el

§§\/' utrmon
Make time

Eventbrite

Malaysia

Hutrltlon Mz(e,m

A for healthy

Malaysna 2019 g
eatin
FO.d Fh Fuan act’ge& ".‘c rl

B i Jliving!

Lower Ground Cantre Court @ 101 City Mall. Putrajeys
Nutrition Month Malaysia Food-Fit-Fun Fair 2019

Apr 17 - Apr 21, 2019

10:00 AM

Peatix Blog
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4. Onlindree listing

billetto.co.uk

ueLive Le' N :;“ @ 101 City Mall, Putrajaya

ltvmg'
@@NMQ & L.f.‘,‘m‘:“im st

Conon bk DTy T & e e
e e a3t

Parent Chld Cookirg

s k

B esaas ) ey o s Yo\ (%
4 -~ ST o

(]

& Py (Ay Wt.)g(m

FN  Sendarin n _ Yaloutt
oty & TESCO e Tk Tmm

-Fit-Fun Fair in 101 City Mall, Putrajaya

* Aprif 2019. Grab the opportunity to get 3 FREE body composition

Billeto
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5. Shoppingvall (¥*Malaysia (@@

Digital advertising

Flyerdistribution
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C. EventCollaterals

I.  Promotionatollaterals
ii. ldentitycollaterals
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Promotional Collatera{4)

/ %Nutrl |on

«w
Make tim

Malaysia 2019 9@
Fowd Ftt FUNA
for healthy SOERLEU

- 7™ = 217 April 2019 wes - su
eat,ng & ﬂ 10.00am - 10.00pm
Y y Lower Ground Centre Court
KQ)QCUVG L g @ 101 City Mall, Putm]nynu

. )B- s BN  Londenie n _ Yakult
wasopt

e InBody TESCO o— L n

Visit www.nutritionmonthmalaysia.org.my, drop by the
Nutrition Month Malaysia’ Facebook page or call 03.6632 3301 for more details

Main Event Promo Flyer

OF) U QUdRC SLoammarkel dous

wilh nutrdionigtuicheltigns 1D n Now 10

wse the mutdton nformaton on food Gbels

10 e wiser K00 CAGIMS - .

2 Tesco 101 City Mall, Putrajaya

JOINUS TO -

LEARN HOW TO! Available sessions

| Friday. 19 Apet 2019

12.30pm ~ 2.00pm

) Saurcay. 20 Aprt 2019
11.00am - 12.30pm

I Sunday 21 Aaril 2019,
10.45am ~ 12 15pm

Seats are limited, so sign up now!
» ' o Emall us & arquiry@nutritonmonthmalaysia ong my of PM
. . uS & our Nutrition Month Makaysia INMM) Facebook page
Kindly indicate your name, age, phome rumber and
Drefead SESRI0N
* Pre-regatration at the Nutrition Month Malaysa Secretariat
Courner 0n 17-20 Aot 2019 (Lower Ground Cantre Court,
10 Cary Mall, Putvajaya

Visit www.nutritionmonthmalaysia.org.my, drop by the

Nutribon Month Malays:a' Facebook page or call 03-8632 3301 for more detasds

OSmart Food Choc

Supermarket Tour
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i. Promotional Collatera(8) xMonth:

- — B losae daaeo

utriw_ti& & oy
AMonthes & & wB &

Mgy Fm fan Pating Eufng aup Ao Lnimg P-4

Parent-Child Cooking Workshop

“1 Cook, We Cook™

Afund

Date 20 April 2019 (Saturday)

Venue : Lower Ground Centre Court
IO City Mall, Putrajaya

Time : 5.45pm - 6.30pm

NMM In-Mall Step Challenge 2019

It’s so easy! Walk in-mall for 500 steps (category 1)
or 3,500 steps (category 2) and you can redeem a

Cooking workshop for parent & child

7 Learn how to cook healthily from chef i
MeRritionist |

7 Interactive games & nutrition besson will be
conducted by mutritionist!

7 nspire children to explore the joy of cooking

and Interest In food and heslthy eating’ free gift.
Featured recipe: Healthier Pizza Bread Visit our “Get Fit"” booth to register and find out
With wholegrain bread as the base and variety of more: A pedometer counts how many
foods for toppings including meat & vegetables,
this recipe s nutritious & yumimy! Date $17-2 Apfll 2019 d;:verﬁ’o:::)';‘iteb:;:nf::er
Venue : Nutrition Month Malaysia 2019 aop 60 your phone
Open to children aged 811 years old. F d-F'l'F Fai Y p .
00d-rit-run Fair Count your steps - remain
Lower Ground Centre Court active for health!

101 City Mall, Putrajaya

For more information:
www.nutritionmonthmalaysis org my

utri i% ~
xua:?a‘?.t‘, 1808 '.‘ ) & MASO& B4 Nutrition Month Malaysia

ol SR By Rl e G Aetn & &) 03-56323301

P Vo o St ot sut A iy B A
-

Ay et W s oW G [ I vercne

o oy Vitagen L} e BN G BB vesuie

---------

t Fit: In-Mall Steps

Parent-Child Cooking gﬁ f
allenge 82

Workshop Promo Flyer




I. Promotional Collatera(8) MMmgQ.ath,

GET YOUR GROOVE ON
@zumaA FITNESS [

Date : 21 APRIL 2019, Sunday
Venue : Lower Ground Centre Court,

101 City Mall, Putrajaya
Time : 11:00am - 11:45am

Let’s Move for Health!

Join us for a FREE fitness session with

ZIN INTAN

Hurry! Limited slots avallable, so sign up now!

* Tosign up, email us at enquiry@muatritionmonthmalaysia.org.my or PM us on Nutrition Month Malaysia (NWW)
Facebook. Kindly Indicate your name, phooe number and emall address.

* Pre-register at Nutrition Month Malaysia Secretanat Counter on 17-20 April 2019 (Lower Ground Centre
Court 101 City Mall, Putrajaya)

o) =y

LN o o o -
_ku 1% o1 S ":zf,i"x» 0 Fair /*/‘ & MASO&

Mamys»a = Vo

S ey e Sagen — . Dt St = -~ —

¥

Pine oy e Pty —t Db Loy P-4

o oA Vitagen U o AN Goeiie ] W verure

Zumba Fitness
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ii. Identity Collateralg1)

oind %N
A O A4 wasopk
Vitagen Official Launch Ceremony

[ bl (PO O ERFUNrar

- w—

Make Time for Healthy Eating & Active Living (ME-AL)

FN
Lemclamin. Offcisces oy
B3 YB DatukmSer’l Dr Dzulk‘sfb{‘ blur) Ahmad
ﬂ Ay 17+ 21 Apeil 2019 i
Yokt

Main stage backdrop (front)
STAGE ACTIVITIES HIGHLIGHT OF ACTIVITIES

utriti
onths#%e. e nmee e e sorng o e b
Malaysua 20191 \ > 2 L 1330 pm NUIEOSTS & DT
- LR 3 o 1

A e e e ]

F@‘d F.# FU n Fair

soffk

Ay veapen |
FN Godarin. = - Vbt t
. |¢?“l -n n

Main stage backdrop (back) & Booth & Stage Activities

Promotions @ Secretariat Counter
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ii. Identity Collateral42)

Working: 3.6in x 9.6in

Outpunt : 3t (H) x Bit (W)

utrntlon
x Ma l?nt 1

[J?‘.‘ ﬁ@%@ Fair

Maie Time for Heatty Eating and Active Living (HE-AL)

Secretariat Counter

Secretanat  Counter

......

Yeobloult

Month

Malaysia
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ii. Identity Collateral3) K Month g

- Screening Booth

e - —

® A 53

s e o Vo S S b bt

Nutrition

HMonth &

Malaysia 2019 g @
Foed F;# FUNrair

FREE! Acvee

ANALYSE YOUR DIET

19 - 21 April 20 - 10.00am - 9.00pm

Meet a nutritionist/
dietitian to get expert
nutrition advice!

FREE| NUTRITION
» SCREENING
ANALYSE YOUR BODY FAT
19 - 21 April 2019 « 10.00am - 9.00pm

Body Composition Analysis:

Body Mass Index (BMI)

Body fat percent

Muscle mass

/
Make time

for healthy
J_\eatcltn_g &
(«)a Ve e

living! “"*
(HE-AL)

Promo Panels
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ii. Identity Collateral¢3)

- Screening Booth

Keep Regular Tabs on
Your NCD Risks

-~

Get Checked Now! .

Register Here!

FREE! Sceee
e e

Get professional advice on healthy eating
and active living from a nutritionist/
dietitian:

Body Composition Analysis:

[+#] Body Mass Index (BMI)

[+~#] Body fat percent

[+»#] Muscle mass

P~ Dietary Pattern Analysis

Promo panel
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ii. Identity Collateral¢3)

- Screening Booth

Early Deteclion
Saves Life

Start screening annually
if you are

= 40 years old.

* Family history of diabetes melitus,

Screen Early

Screening earfier and more often,
if you have one or more of the
following risk factors:

High Blood
Pressure

(hypeartension)
is a sllent killer, People with
high blood pressure have a
higher risk of getting stroke or
coranary heart disease.

hypertension or stroke
= Being overweight or obese

- O
13SE
17

Display Panels

{¥Malaysia

Cholesterol

(hypercholesterolemia)

if left untreated, can lead to the

built-up of plaque in the blood
vessels (atherosclerosis),
and increase your risk of heart
attack and stroke.

~ Q
*Q

88
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ii. Identity Collateral¢3)

Quick indicator to determine the % of lean muscle mass.
weight status.

Calculate using the formula:

BMI range for adults:

Aim for the NORMAL range, * Aim for normal range, ie < 20% for
ie 18.5-24.9, men and < 30% for women

%

Screening Booth

Body Mass Body Fat %
hdex (BMI) * Indicates the % of fat in the body.

* The lower the body fat %, the higher

A blood pressure monitor is a reliable
and fast way to know if you are

at risk of getting hypertension.
Screen at clinic, hospital or pharmacy
annually or do-it-yourself at home

if you have the equipment

* Body fat range for adults:

Aim for below 140/90 mmHg

__weight (kg)
height {m) x height {(m)

185
289

ﬂ?

tr' 2 A e . - ” Pp—r— X e
‘ént'ﬁf%ﬁf.,-f; r T mutn g; ) o uutrltig;i‘ A il

Malaysia 200 \_J Md,,-; & 2 et ions e den 2y M‘Il\ys D 2009

Display Panels

Month

* A blood glucose test helps to
determine if you are at risk of getting
diabetes.

Screen at clinic, hospital or pharmacy

annually or do-it-yourself at

home if you have the equipment

* Aim for:

- Fasting blood glucose
< 5.6mmol/L

- Non-fasting blood glucose
<11.1mmol/L

% utrition .

onthew = & &

Malaysia 2018 | (5
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- Educational Display Area =

=

A FeSaRpRIN

Make Time for
Healthy Eating and Active Living!

M

El
:
i

0 for Vanety llH otein Foods

g .
|

D s L
B e
-

»
-
.

: g
H
£

i i
E

S
i
iz
@O0
i
Pl
1

Read Nutrition Labels
for Wiser Food Chi

utrition P . N utrition

KMonth o ' Hionth &

Panels



Ii. Identity Collateral¢b) ‘ 'MMaSE?atha

HIGHLIGHT OF ACTIVITIES Hutriﬁi$ | = d—:}, ""’J’:l]F a
Weshs Sereeeing Becth nt : ! el Wt U Fair
96 AR e e N “t‘».uu?;.; LN | <

Make Time to be Active

® Choose activities that can fit into your schedule ) =
e Aim for 10,000 steps per day Nutrition Month Malaysia
- and take sieps toward a healthier you! In-Mall Step Challenge!

PR ey & en Sy

‘M’MMW Ocntal . Register here.
Step count/min 2. Downioad the pedementer appy/ use
yOur existing padomatar apey/watah,
1 Dancing, socslly (Waky/Tango) @0 At DA B
2 Walking, neemal pace 100 3. Start walking and caunting steps!
3 Acrabiz dancng, low Impact 120 4. Froa gifts will ba given to
4 | Line dencing 140 thoee who can accumulata!
5 Runrirg joggting 160 i. 500 steps
6 | Cearcing choragraphad 160
7 Ropé jumpng, slow 180 Il. 3000 steps
8 | Stalrclimbing, modara 180 )

Oéhar Activivins &y sponisacs:
Pradvct sapng Avd aalag, Aitecacihve
Locves, bae Zite s (e Bee...

0 tMa | | © dfallengep s
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. Identity Collateral<6)
Booth Header (Main Sponsor)
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Analyses and Responses

Event feedback form: Data analysis

a Visitorso profile

b) Carnivalfeedback

Nutrition Screening: Data analysis
O0Smart F o eSlpe@arket Tow: Hdta
analysis

Sponsors feedback

93




¥ Malaysia

i. Event Feedback Forms: Data Analysis

A Eventfeedbackorm was printed together with tiNutri-Edu-Quest form (front
and back) and was distributed to the visitors throughout the five days of the
carnival.

A Visitorswho completed both the forms and returned to the secretariat were given
afreeqift as a token ohppreciation.

A TheEvent Feedback forms collected wé#89 copies.
AOnly1356c opi es were analysed to get the
and their feedback on tlearnival
A 83forms were rejected due to
A filled by the same person twice or more
A incomplete information
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i. Event Feedback Forms: Data Analysis

I. Age (years) Distribution of Visitors (N = 1356)
37.8

31.3
15
7l.2 I .

<19 20-29 30-39 40-49 50-59
Age (years)

w b
oo ©o 01 O

ol

Percentage of visitors (%)
IS = B N w

o O

3.2

>60

96



i. Event Feedback Forms: Data Analysis

2. GenderDistribution of Visitors (N = 1356)

(00]
o

70.1

o O O

29.9

o

Percentage of visitors (%)
R N W b~ O O ~N
o o

o

o

Male Female
Gender

Nutriti

Kk Month

Malaysia |
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i. Event Feedback Forms: Data Analysis

3. Ethnicity Distribution of Visitors (N = 1356)

~
o

58.8

A O O
o O O

35.4

Percentage of visitors (%)
- N w
o o o

3.5
I

Malay Chinese Indian
Ethnicity

o

2.3

Others
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b. Carnival Feedback

Questions to visitors/respondents:

1.

=1 ORI

O U1

How did you know about the event?

With whom did you come to this Nutrition Fair?

Which booth(s) did you visit?

How would you rate the overall activities in the booth(s) that you
visited?

For those booths that you did not visit, please state the reason why.
Did you participate in any of the stage activities?

Overall, how would you rate the NMM 2019 Febd-Fun Fair?

Please give your comments/suggestions for anything you would like to
see and learn in future Nutrition Month Malaysia Fair/ Carnivals.
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i. Event Feedback Forms: Data Analysis

1. How did you know about the event? (You may tick more than 1) (N = 1356)

X v
< 70 68

age o
w
o

Percen
[N
O O
()]
(o)
| o
|_\
K
w
I N
LS
(@]
N

100

* Thetotal percentage maype more than 100% assitors couldselect more than onanswer.
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i. Event Feedback Forms: Data Analysis

2. With whom did you come to this Nutrition Fair? (N = 1356)

35.3
32.4
22.1
10.3 I
0 .

Alone With spouse With friends With other family
members

0 (o)}
o o

N
o

N
o

Percentage of visitors (%)
w
o

[EEN
o
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i. Event Feedback Forms: Data Analysis Maleyse

3. Which booth(s) did you visit? (You may tick more than ) (N = 1356)
75.8 75.4

Ajinomoto Vitagen  Unilever &N Gardenia Nestle EcoBrown's Yakult

Percentage of visitors (%)
= N w N Ul o2} ~ ol
o o o o o o o o

o

102

* Thetotal percentage maype more than 100% assitors couldselect more than onanswer.

kMonth



i. Event Feedback Forms: Data Analysis

Percentage of visitors (%)

100
90
80
70
60
50
40
30
20
10

4. Howwould you rate the overall activities in the booth(s) that you

97.6

Interesting

visited? (N = 1356)

1.3

Not interesting

1.1

Others
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i. Event Feedback Forms: Data Analysis

5. Forthosebooths thatyou did not visit i reason? N = 1356)

N w H 0
o o o o

Percentage of visitors (%)

[EEN
o

39
14.8
I I i
0 .

| was not interested ifl did not have enough | did not notice the
those booths time booths

33.6

The booth(s) was
crowded
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i. Event Feedback Forms: Data Analysis

6. Did you participate in any stage activitie® (N = 1356)

60.8
I 39.2
Yes No

N w S a1 ()] ~
o o o o o o

Percentage of visitors (%)

[EEN
o

(@)
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i. Event Feedback Forms: Data Analysis e AT

7. How did you find the activity? (N = 1356)

(00]
o

67.6

~
o

(o)}
o

a1
o

w
o

23.6

Percentage of visitors (%)
N
o

N
o

8.8

Interesting Not interesting Unsure
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i. Event Feedback Forms: Data Analysis

8. Howwould you rate the NMM 2019 FoodFit-Fun Fair? (N = 1356)

68.8
27.9
0.8 2.5 I
—

1 - Poor 2 - Fair 3 - Good 4 - Excellent

()] ~ 0o
o o o

a1
o

w
o

Percentage of visitors (%)
N H
o o

=
o

o
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i. Event Feedback Forms: Data Analysis

9. Pleasggive your comments/suggestions for anything you would like to
see and learn in future Nutrition Month Malaysia Fair/ Carnivals.

Comments/suggestions for future Nutrition Month Malaysia Fair/

Carnivals.

1. Make it atbigger spaceAddmore freegift, booths, food samples and
games/ fun activities.

2. Good, interesting, effective and informative. Learare about nutrition,
healthy meal preparatioand health awareness.

3. Held a nutrition talk, research finding & feedback on health issue relate
Malaysian people.

4. Continue NMM carnivannually/every monthQOrganisat in other
shopping malls/schools/university.

5. Increase promotion and advertisement abdlg events in social media.
108
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ii. Nutrition Screening: Data Analysis (1)

A Free nutrition screening was conduchgthutritionistsdietitiansfor three and a
half days.

A Health& Nutrition Screening (HNS) forms were distributed to the visithreng
registration.

A Thebody composition analysis was conducted usiBpdy machine.

A Theresults froml n B o cbsulés sheets were then transferred to HiNS
by the NutritionistsDietitians

A Carbon copy of the HNforms were collected from thasitors.
A Thetotal HNS forms distributedas 1101copies. And the total number of forms
collected wa®06 copies.

A Only 853copies were analysedtogetthe f or mati on on t he vi

A 53 copies were rejected due to the age criteria (below 19 yeararuld
iIncomplete HNS forms.
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ii. Nutrition Screening: Data Analysis (2)

Gender Distribution of Participants (N=853)
65.7

a o =~
o O o o

34.3

R N W b
o O

o

Percentage of participants (%)

@)

Male Female
Gender
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ii. Nutrition Screening: Data Analysis (3)

Ethnicity Distribution of Participants (N=853)
65.1

o o =~
o O o o

27.2

R N W b
o O

o

Percentage of participants (%)

3.8
.

Malay Chinese Indian
Ethnicity

o

Others
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ii. Nutrition Screening: Data Analysis (4)

Ul (o))
o o

N
o

N
o

=
o

Percentage of participants (%)
w
o

o

Age (years) Distribution of Participants (N=853)

53.1

20-29

23.6

30-39

14.1
l 5.5 -
L] —

40-49 50-59 >60
Age (years)
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ii. Nutrition Screening: Data Analysis (5)

Prevalence ofSmoking (N=853)
100 95.4

Percentage of participants (%)
a1
o

10 4.6

Yes
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ii. Nutrition Screening: Data Analysis (6) AlaySiQusls

Activity Level of Participants (N=853)

| I

a1
o

N
o

w
o

N
o

12

=
o

Percentage of participants (%)

Active Moderately active Sedentary
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ii. Nutrition Screening: Data Analysis (7)

Are you on medication?(N=853)

86.5

O
o O O O

P N W b 0O O N ©
o O O O

o

Percentage of participants (%)

3.3 16 3.3 5.3
—— — —— ]

Hypertension  Diabetes High blood Others No
cholesterol

o
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ii. Nutrition Screening: Data Analysis (8)

Are you interested to get a dietary consultatiod (N=853)

(00)
o

69.3

a o =~
o O O

30.7

P N W
o O O

Percentage of participants (%)
D
o

o

Yes
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ii. Nutrition Screening: Data Analysis (9)

BMI Status of Participants (N=853)

49.4
29.9
14.4
6.3 .

Underweight Normal Overweight Obese

o) (o))
o o

N
o

N
o

=
o

Percentage of participants (%)
w
o

o
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ii. Nutrition Screening: Data Analysis (10)

Body Fat Status ofParticipants (N=853)

a1 (o))
o (@)

N
o

N
(@)

=
o

Percentage of participants (%)
w
o

o

Normal Moderate

56.7
23.3
] l

High
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liil. Smart Food Choices Supermarket Tour: Malgs',:‘at

Data Analysis (1)

A Smart food choices Supermarket Tour wasducted by wtritionists/dietitians
for threedays (FridaySunday) at Tesco 10l City MalPutrajaya

A Preactivity survey formsvere distributed to thparticipants tdill in during
registration.

A After the tour, the participants are required to fill in the famsivity survey.

A Thetotal pre-activity survey of Smart Food ChoicEsmsdistributedwas55
copies. And the total number of forms collected Wa<€opies.

A Only 43copies were analysedto getthe f or mati on on t he v
for both pre and postactivity survey

A 12 copies were rejected due to theomplete and missing data.
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lii. Smart Food Choices Supermarket Tour:
Data Analysis (2)

Gender Distribution of Participants (N=43)
74.4

g o ~N o
o O o o

o

25.6

Percentage of participants (%)
BN W A
o O o

o

Male Female
Gender
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lii. Smart Food Choices Supermarket Tour:
Data Analysis (3)

Ethnicity Distribution of Participants (N=43)

53.5
46.5

Malay Chinese Indian Others
Ethnicity

A (o)}
o o

N
o

N
(@)

=
o

Percentage of participants (%)
w
o

o
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lii. Smart Food Choices Supermarket Tour:
Data Analysis (4)

Age (years) Distribution of Participants (N=43)

g o ~N o
o O O O

46.5

37.2

P N W
o O O

. 9.3

20-29 30-39 40-49 50-59
Age (years)

Percentage of participants (%)
N
o

o

>60
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lii. Smart Food Choices Supermarket Tour: Mgs’»‘i‘ath",

Data Analysis (5)

- Nutriti&

Pre- & Post Activity Resul{N=43

120

100 97.797.7 97.7 3 977

00]
o

m Pre-Activity

AN
o

m Post-Activity

Percentage of participants answered
correctly (%)
(@)
o

Kindly refer to the next slide for the questions.123
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liil. Smart Food Choices Supermarket Tour: /¥ Malg«!a!]

Data Analysis ( 6)

Pre- & Post-Activity Survey Questions

Q1. All packaged foods have nutrition information on their labels.

Q2. The Nutrition Information Panel (NIP) shows the amount of calories and major nutrients
contained in the products.

Q3: We can find out about the serving size and servings per package by looking at the
ingredient list.

Q4: AThis dri nk i snukriergfunctiomcléim.lffalse)o. Thi s |1 s a
Q5: AProtein help buil d &utrienfcantent claimmdgfaise)t i ssues
Q6: Products with Energy lconar e deemed fAhealthiefals) within t

Q7: The ingredients in the ingredient list are listed in order of weight, from the most to the
least.

Q8. We should choose products with Healthier Choice Logo (HCL) as these products are
healthy foods that we should all consume.

Q9: When comparing different brands of similar type of food, refer to the energy and nutrient
contents per 100 g or 100 ml of the product.

Q10: Nutritional value should be the main priority when choosing food products, instead of
price, taste, brand or other factors.




liil. Smart Food Choices Supermarket Tour: X Malaysia
Summary

After participating in the supermarket tour,

A From the pre- & post-survey results, there were slight improvement in
knowledge.

A Most of the participants provided positive feedback during/after the tour.
Most commented that they learnt new information related to food
labelling.
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iv. In-Mall Steps Challenge: Data  Analysis (1)

A In-Mall Steps Challenge was conducted for five days (WedneSdagay) at
|0l City Mall, Putrajaya

A Visitors were encouraged to register and download the pedometer app or use
their smart watch to count the steps.

A There are two categories ofMall steps challenge which are 500 & 3000 steps.

A The total participants registered for 500 steps was 645 people. Only 540
participants (83%) achieved the steps and redeemed the free gifts.

A The totalparticipantgegistered foB000steps wag20 peopleOnly 299
participants (71%) achieved stegpsdredeemed the free gifts.




iv. In -Mall Steps Challenge:

Data Analysis

Percentage of Gender (%)

80
70
60
50
40
30
20
10

0

Month

{¥Malaysia

(1)
Gender Distribution of Participants
709 67.3
29.1 32.7
500 steps 3000 steps

m MALE @ FEMALE

N for 500 steps = 540
N for 3000 steps = 299
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iv. In -Mall Steps Challenge (500 steps) : Malaysia | \Q

Data Analysis (2)

Age (years) Distribution of Participants (N = 540)

50 47
45

40
35
30
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15
10.7 10.7
10 8.7

- 10 -

<19 20-29 30-39 40-49 50-59 >60

Percentage of Participants (%)
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iv. In -Mall Steps Challenge (3000 steps) :
Data Analysis  (3)

Age (years) Distribution of Participants (N = 299)

4.5
l | I I -
—

20-29 30-39 40-49 50-59 >60

Percentage of Participants (%)
R P N N WO w >~ b O
00O ©o o1 o o1 O U1 o U1 O

o
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iv. In-Mall Steps Challenge : Malaysia
Summary

A Most visitors who participated in the challenge already have pedometer
apps in their smart phone and know how to use pedometer app.

A Some participants provided positive feedback after the challenge, as they
commented that it is easy to achieve the steps and be active.
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Iv. Sponsors feedback
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vdz8AaGA2Y MOAOD®D | 2 gresaensed 2 dz "}

a ysna |\

towardsthe overallevent?

Sponsors Comments
1 | Ajinomoto (MalaysiaBhd / Most visitors will go to the side with many
sponsors booth first. The booth area was
blocked by arch slanting pillar as compare
to other side.
2 | Unilever (Holdings$dn /
Bhd
3 | NestleProductsSdnBhd /
4 | Gardenia Bakeries (KL) /
SdnBhd
5 | Malaysia MilksdnBhd /
6 | Yakult(M) SdnBhd /
7 | SerbaWangiSdnBhd /

8. | F&N marketing Beverag¢ Did notreceiveresponse.
SdnBhd

132
* Scalel =poor, 5 =excellent
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Ve

Questionl(i).1 26 6+ a &2dzNJ Lzt A OQA Qt

activities?

1 Ajinomoto (MalaysiaBhd

Public response is good and we also cezhthe
R2dzo (0 2F a{D FNRBY Llz0
really close with booth so it disturbs booth visito
to do activities. We also wish the organizer impr
and make clearer on the overall communication
message by each sponsor to avoid conflict mes
as we were encountered MSG conflict message
G KSY ' YAT SOSNI LINRPY20(S
| RRSR a{DQ®

2 Unilever (HoldingspdnBhd

3 NestleProductsSdnBhd

4 Gardenia Bakeries (KL) Sdi
Bhd

5 Malaysia MilksdnBhd

6 | Yakuli(M) SdnBhd

/

7. SerbawangiSdnBhd

/

8 F&N marketing Beverag&xlr
Bhd

Did notreceiveresponse.

* Scalel =poor, 5 =excellent
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Questioni(iii). Hows | & G KS LJdzo t A éﬂém

towards your stage activitie®
No Sponsors SCALE Comments

1 2| 3 | 4

1 | Ajinomoto (Malaysiaghd / - The audience usually do not stay until th
end of our stage activity.

- The beginning part of our stage activity i
quiz session is more welcomed by audien
- The dancing performance from other
sponsors more welcomed by visitors and
bring crowd to the event.

2 | Unilever (Holdings®dn /
Bhd
3 | NestleProductsSdnBhd / Saturday morninglot did not have many
people at the mall.
4 | Gardenia Bakeries (KL) /
SdnBhd
5 | Malaysia MilksdnBhd /
6 | Yakult(M) SdnBhd /
7 | SerbawangiSdnBhd No stage activityhis year

8. | F&N marketing Beverag{ Did notreceiveresponse.

SdnBhd
* Scalel =poor, 5 =excellent 134
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Questionl1(iv). What is your overall feedback for the following activities
conducted by the NMM SC in the Foddt-Fun_Fair
A. Interaction session with nutritionistadietetiansat NMM educational display

panels Nutri-EduQuest)
\ Sponsors

SCALE Comments

0 3 | 4

1 | Ajinomoto (Malaysiahd / To many information and text on the boarg

2 | Unilever (Holdingsydn /
Bhd

3 | NestleProductsSdnBhd /

4 | Gardenia Bakeries (KL) /
Bhd
Malaysia MilksdnBhd /
Yakult(M) SdnBhd /
SerbaWangiSdnBhd /

8 | F&N marketing Beveragq Did notreceiveresponse.
SdnBhd

* Scalel =poor, 5 =excellent 135



Questionl1(iv). What is your overall feedback for the following

activities conducted by the NMM SC in the Feéd-Fun Fair
B. ParentChildCooking Workshop (Saturday 20 April)

No

Sponsors

SCALE
1 21 3|1 4] 5

onth

Malaysia

Comments

1 | Ajinomoto (MalaysiaBhd| Did notreceiveresponse.

2 Unilever (Holdings$dn No involvement.
Bhd

3 | NestleProductsSdnBhd /

4 | Gardenia Bakeries (KL) /
SdnBhd

5 | Malaysia MilksdnBhd --

6 | Yakult(M) SdnBhd /

7 | SerbaWwangiSdnBhd /

8 | F&N marketing Beverag¢ Did notreceiveresponse.
SdnBhd

* Scalel =poor, 5 =excellent
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Questionl(iv). What is your overall feedback for the following

activities conducted by the NMM SC in the Feéd-Fun_Fair

/| ® YARQAa
No Sponsors

[ 2 Ny S NJ

SCALE

3 | 4

1 | Ajinomoto (MalaysiaBhd

/

onth

Malaysia

Comments

LYy T2
AYUSYyargds
understanding.

2 Unilever (Holdings$dn
Bhd

3 NestleProductsSdnBhd

Gardenia Bakeries (KL)
SdnBhd

5 Malaysia MilksdnBhd

6 | Yakult(M) SdnBhd

7 | SerbawangiSdnBhd

/

8 F&N marketing Beverags
SdnBhd

Did notreceiveresponse.

* Scalel =poor, 5 =excellent
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Question1(iv). What is your overall feedback for the following ~/% Malaysia ._
activities conducted by the NMM SC in the Febéd-Fun Fair

D. Free Nutrition Screening Area and counselling (diet and body

composition analysis)

No Sponsors SCALE Comments

3 | 4
1 | Ajinomoto (MalaysiaBhd / Closing time earlier than schedule as stat
and such as to start from first day.

2 Unilever (Holdings®dn /

Bhd
3 | NestleProductsSdnBhd /
4 | Gardenia Bakeries (KL) /

SdnBhd
5 | Malaysia MilksdnBhd /
6 | Yakult(M) SdnBhd /
7 | SerbawangiSdnBhd /
8 | F&N marketing Beveragq¢ Did notreceiveresponse.

SdnBhd

138
* Scalel =poor, 5 =excellent
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Questionl(iv). What is your overall feedback for the following ~/¥ Malaysia €
activities conducted by the NMM SC in the Feéd-Fun Fair
9d DSICGX PyuySLA [/ KFfftSy3asS

Sponsors Comments

1 | Ajinomoto (MalaysiaBhd / The counter of registration is not obviousl
YR @gAGK2dzi Of SI NJ
CAG OKIFffSy3asS NBIAS3

2 Unilever (Holdings®dn /
Bhd

3 NestleProductsSdnBhd /

4 | Gardenia Bakeries (KL) /
SdnBhd

5 [ Malaysia Milk Sdn Bhd --

6 | Yakult(M)SdnBhd /
7 | SerbawangiSdnBhd /

8 | F&N marketing Beveragq Did notreceiveresponse.
SdnBhd

* Scalel =poor, 5 =excellent 139




Sponsors

Ajinomoto (MalaysiaBhd

Questionl1(iv). What is your overall feedback for the followin
activities conducted by the NMM SC in the Feéd-Fun Fair
F. Smart Food Choices guided supermarket tour.

Comments

Informative.

Unilever (Holdings$dn
Bhd

No involvement.

NestleProductsSdnBhd

Gardenia Bakeries (KL)
SdnBhd

Malaysia MilksdnBhd

Yakult(M) SdnBhd

SerbaWangiSdnBhd

F&N marketing Beverags

SdnBhd

Did notreceiveresponse.

* Scalel =poor, 5 =excellent
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Questionl(iv). What is your overall feedback for the following Malaysia |2
activities conducted by the NMM SC in the Feéd-Fun Fair

G.ZumbaFitness Activity

No Sponsors SCALE Comments

3 | 4

1 | Ajinomoto (MalaysiaBhd /
2 | Unilever (Holdings$dn /

Bhd
3 NestleProductsSdnBhd /
4 | Gardenia Bakeries (KL) /

SdnBhd
5 Malaysia MilksdnBhd /
6 | Yakult(M) SdnBhd /
7 | SerbaWwangiSdnBhd /
8 F&N marketing Beverag¢ Did notreceiveresponse.

SdnBhd

* Scalel =poor, 5 =excellent 141
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Questionl1(iv). What is your overall feedback for the following Malaysia |2
activities conducted by the NMM SC in the Feéd-Fun Fair

H. Free goodies bag giveaway at the secretariat counter.

No Sponsors SCALE Comments

3 | 4
1 | Ajinomoto (MalaysiaBhd /
2 Unilever (Holdings$dn /
Bhd
3 NestleProductsSdnBhd /
4 | Gardenia Bakeries (KL) /
SdnBhd
5 Malaysia MilksdnBhd /
6 | Yakult(M) SdnBhd /
7 | SerbawangiSdnBhd /
8 F&N marketing Beverag{ Did not receiveresponse.
SdnBhd

* Scalel =poor, 5 =excellent 142
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Question2. Based on the sampling conducted, @verage
how many peoplevisited your booth?Wasit above or below
your expectations?

Above Belo A O o

Ajinomoto (Malaysia] Weekday [500
Bhd Weekend (1500
Unilever (Holdings) | Weekday [169
SdnBhd Weekend [200 /
NestleProductsSdn Weekday (1413
Bhd Weekend [2207 ]
Gardenia Bakeries ({ Weekday [500-800
SdnBhd Weekend [2000
Malaysia MilksdnBhg__ Weekday 3000 bottles of
Weekend vitagencleared
Yakult(M) SdnBhd Weekday | 500 /
Weekend | 1000 /
SerbaWangiSdnBhd | Weekday | 200
Weekend | 300
F&N marketing Weekday
BeveragessdnBhd Weekend
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Question 3. Doyou think that 101City Mall wasasuitable { Malaoysiat (\&&

venue forconductingthe NMM Fair/Carnival?

No Sponsors Yes No Comments

1 | Ajinomoto (Malaysia) /
Bhd

2 | Unilever (Holdings$dn [ |Crowdis less during weekdays. Sales at the booth is
Bhd below expectation. Preferable venue: Mid Valley me

mall, oneutama; suggestion: to have mini roadshow
office block, mall.

3 | NestleProductsSdnBhd| /

Gardenia Bakeries (KL)| /
SdnBhd

5 | Malaysia MilksdnBhd --

6 | Yakult(M) SdnBhd /
7 | SerbawangiSdnBhd /
8 | F&N marketing Didnot receiveresponse.

BeveragessdnBhd
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Question4. What type of venue wouldyou consider suitabldor *Month
future NMM fair/carnival, taking consideration the aspects suchs -

accessibility to thepublic and spacesufficiency for all exhibitors?

Malaysia (

No Sponsors Shoppin  Community  Exhibition  Outdoor (e.g.
g Mall Hall Centre Putrajaya,
(Corcour KLCC)
se)
1 | Ajinomoto (Malaysia) /
Bhd
2 | Unilever (Holdings) /
SdnBhd
3 | NestleProductsSdn /
Bhd
4 | Gardenia Bakeries (K /
SdnBhd

5 | Malaysia MilksdnBhd --

6 | Yakult(M) SdnBhd / /
7 | SerbawangiSdnBhd /
8 | F&N marketing Didnot receiveresponse.

BeveragessdnBhd




Question 5.Whichof the below is youmpreferred
location for future NMM fair/carnivals?

Nutritio
Month

Malaysia B

No Sponsors KlangValley Outstation Outstation
(major (sub-urban
cities) areas)

1 Ajinomoto (Malaysiahd / /

2 Unilever (HoldingspdnBhd /

3 NestleProductsSdnBhd / /

4 Gardenia Bakeries (KL) Shd /

5 Malaysia MilksdnBhd --

6 Yakult(M) SdnBhd / /

7 SerbaWwangiSdnBhd / /

8 F&N marketing Beverag&n | Didnot receiveresponse.

Bhd
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Question 6.Doyou think that the activitiesin the FoodFit-Fun Y Malaysia | w
Fair areeffectivein reachingand educatingthe community '

Month

about healthy eating and activeving?

No Sponsors

If No, pleaseprovide yourreasons

1 | Ajinomoto (MalaysiaBhd

2 | Unilever (Holdings$dnBhg

3 | NestleProductsSdnBhd

4 | Gardenia Bakeries (KL) S
Bhd

5 | Malaysia MilksdnBhd

6 | Yakul(M) SdnBhd

/ People came to our booth only asking for free Ya
/ free gift.

7 | SerbawangiSdnBhd

/

8 | F&N marketing Beverage:

SdnBhd

Didnot receiveresponse.

147




onth

Question7. What other activities on stageand at the booth Maladin

would you like to suggesto be includedin the future NMM
Fair?

No Sponsors Comments

1 | Ajinomoto (Malaysia) | -

Bhd

2 | Unilever (Holdingspdr] NA
Bhd

3 | NestleProductsSdn -
Bhd

4 | Gardenia Bakeries (Kl No suggestion.
SdnBhd

5 | Malaysia MilksdnBhd | -

6 | Yakult(M)SdnBhd Interactive activities such as drawing contest. Child and famil
based activities (such as children games and also put techng
based activity (such as AR & VR based activities and games)
7 | SerbaWwangiSdnBhd |We suggest having more interaction activity and also can try
activities that family can get involve in.

8 | F&N marketing Didnot receiveresponse.
BeveragessdnBhd
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Question8. What aspect of theFoodFit-FunFair that you
would like NMM to improve orenhance’ Please state.

Sponsors Comments

Ajinomoto (Malaysia)
Bhd

Tomake sure there is no conflict between sponsors for message
communication and activities.

To have touch screen digital wall to create the interest of the crowds to
read more information of dietitians at NMM educational display panel
(Nutri-EduQuest)

To give more preparation time on booth design.

Month

{¥Malaysia |

Unilever (Holdings$dn
Bhd

al yI 3s
Ajinomoto to change our product applications and key messages. This should be ma
at the beginning.

a2y az2Nna S badh adiitiesATAerewas aFepuedt ol I

NestleProductsSdnBhd

t

Supermarketour is a good idea. However, the activity sheets could be simplified.

SNKI LJa (G2 AyONBIlI &8s asSaarzy F2N ySEG ¢

Gardenia Bakeries (KL
SdnBhd

To have moréranding association with NMM.
To allow Gardenia to display the bunting

Gardenia booth header size too small. The general public is not able to notice Ga
logo as it is so small, placed in a lower position and glared when the spotlight pro
on it.
NMM to provide colourproof for printing of booth panel, table design & advertisem
in NMM publication.

Malaysia MilksdnBhd

Yakult(M) SdnBhd

SerbawangiSdnBhd

The crowd of the shopping mall quite many. It is good if can look for the shopping mall
have similar crowd for future event.

F&N marketing

Beverage$sdnBhd

Didnot receiveresponse.
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Question9. Whatis your overallfeedbackregardingthe publicity and proﬂ'&

&

(e.g.in-mall digital signagesflyer promotion via socialmedia, article in newspapers}aken by
the NMM Secretariathis year? What other promotional activities would you suggest?

0 00 O 0 C
1 | Ajinomoto (Malaysia) | The promotion flyers need to distribute to all sponsor at leagtrhonth
Bhd before, 2 weeks are too short period for us to distribute.
- The sponsor company logo used for booth signage is too small; it could
enlarged as big as NMM logo easier for visitor to recognize.
- Increase publicity to attract visitors for the event, i.e. radio ads
2 | Unilever (Holdings$dn [5 A Ry Qi 0O02YS | ONRaa |lye 2F (GKS YI
Bhd carpark no social media promotion about NMM.

3 | NestleProductsSdnBhd| Flyer promotion via social media needsto be boostedin order to attract

more viewership In-mall digital signagenot visibleand prominentenough

4 | Gardenia Bakeries (KL)] Online digital banners

SdnBhd

5 | Malaysia MilksdnBhd | -

6 | Yakult(M)SdnBhd Do more promotional activities face to face with customer.

7 |SerbawangiSdnBhd P S F2dzy R GKI G baa ClFOSo6221 AayQu
posting to keep it always active because it is one of the good method to
promote the event.

8 | F&N marketing Didnot receiveresponse.

BeveragessdnBhd




Questionl10. Besides the FooeHit-FunFair, what areother
additional activitiesthat you wouldlike to suggest to the
NMM steeringcommittee/secretariatin  conjunctionwith
NMM programme?

Month

{¥Malaysia

No Sponsors Comments
1 | A

jinomoto (Malaysia) NMM Fun Run, NMM 30days challenge (reduce sugar and salt intake
Bhd day Community Hall Roadshow for selected Sponsor, NMM Family D
(healthy eating education by ready to eat meal at park area).

LRT statiortc.

2 | Unilever (Holdings$dn| Billboard near the shopping mall, awareness through media like radit
Bhd print, TV, sponsored social media ads. Booklet can be distributed at

3 | NestleProductsSdnBhd The current activities are good; just need to find ways to expand rea

4 | Gardenia Bakeries (KL| No suggestion
SdnBhd

Malaysia MilksdnBhd | -

6 | Yakult(M) SdnBhd Make morehomegrownl OU A GA G A Sa &2

Al Qa

C) i
3

7 | SerbawangiSdnBhd | -

8 | F&N marketing Didnot receiveresponse.
BeveragessdnBhd

N A



Question1l. What is your overall feedbackn NMM Main ‘
t dzo £ A O I-ALYoRLyMake [Tithe for Healthy Eating & Active

[ AOAYIQK 2
areas would you suggest to be improved?

KId T NB GKS Ll2airiArgs

1 | Ajinomoto (Malaysia) [Positive aspect: Informative about the food nutrition, food product label
Bhd reading guideline, tips of balance meal intake and etc.
Suggestion: NMM apps about the healthy eating and active living includir
caloriecount,etc
2 | Unilever (Holdings$dn| Very informative and would be a waste if it is only distributed during the
Bhd roadshow.
3 | NestleProductsSdn Content is good.
Bhd
4 | Gardenia Bakeries (KL To have lesser text copies for the publication. The impression on the latg
SdnBhd publication is required heavy reading & the outlook of the book seems tg
too serious on health topics.
5 Malaysia MilkSdnBhd | It is able to educate the public to haadbalance lifestyle.
6 | Yakult(M) SdnBhd -
7 | SerbawangiSdnBhd | Quite good
8 | F&N marketing Didnot receiveresponse.

Beverage$sdnBhd




Question 12 Whichpart of the FoodFit-Fun Faiwas R Mals e ,'

I . Nutritio

Month

most beneficialto your company?

No Sponsors Comments

1 | Ajinomoto (Malaysial This is a neutral platform for us to promote our message such as clear
Bhd doubt from public about MSG safety or the process of MSG making an
eat more vegetables.
2 | Unilever (Holdings) | NA
SdnBhd
3 | NestleProductsSdn | Product sampling and detailing at booth.
Bhd
4 | Gardenia Bakeries (H Nutritional Info Posters &lutri-EduQuest
SdnBhd
5 | Malaysia MilkSdn All
Bhd
6 | Yakult(M) SdnBhd | Activity at our booth (customer will gain some information & awareness
about probiotic drink).
7 | SerbawangiSdnBhd | -
8 | F&N marketing Didnot receiveresponse.
BeveragessdnBhd
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Question 13 Are there any other commentsyouwould /¥ Malaysia ._
like to makeabout the NMMprogramme?

I . Nutritio

Monthé&

No Sponsors Comments

1 | Ajinomoto (MalaysigTo enhance the main sponsor arrangement during official launching day
Bhd pre-label all the seats instead of free seating on the ground of stage anc
luncheon place.
2 | Unilever (Holdings) | NA
SdnBhd
3 | NestleProductsSdn | -
Bhd
4 | Gardenia Bakeries | No comment
(KL) SdBhd
5 | Malaysia Milksdn -
Bhd
Yakult(M) SdnBhd | -
SerbaWangiSdnBhd | N/A
8 | F&N marketing Didnot receiveresponse.
BeveragesSsdnBhd




Nutriti
"Month €

/¥ Malaysia

PART 4. NMM 2019 EDUCATIONAL
MATERIALS

I. HEALMagazineVolume 1

A Main booklet
ii. InfographicPostings (social media)

a) NMM message
b) {LR2Yaz2NARQ YSaal 3S
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I . Nutritior
)

i. HEAL magazine Volume 1
- Make Time for Healthy Eating & Active Liviid

Make Tine
for Healthy
Eating &
Active

Nutrition .
AMonthee @ E

o ToToDe  PoToDo P Do Do Ix

Month

/¥Malaysia

Targetreaders:Young adults and young parents
Quantity printed: 2000copies by NMM &800copies by
MOH

Highlights of the book:

The key messages Inaflet are:

Keymessage 1: Balance, Moderation, VarietyL G Q&
simple

Key message 2: Battle of the Bulge: My Success Story
YSeé YSaal3S oY I SIHEtUKASNI ¢
Key message 4: A Variety of Protein Foods is a Healthier
Option

Key message 5: Delightful Colours, Healthier Choices
Key message 6: Tasty but Deadly

Key message 7: Use Nutrition Information for Smarter
Food Choices!

Key message 8: Early Detection Savfes
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_ Nutriti
. HEAL magazine Volume 1 M?yg\.ath(
- Make Time for Healthy Eatlng & Active LiviiD i

Achieving
Healfhy Body Weight




ii. Infographic  Postings Malaysia
a) NMM messages

———] ——l

©| Malaysian ~Malaysian .. .. vn
* Food Pyramid g ““Healthy = _? ———
i Plate [ e

Key message 1

e o é}{’? B
D W‘I-@—f S | ¥ Key message 2

AMeRth D ® . o | gMSRRIY
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